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THE ALL-NEW RENAULT CLIO
THE ICON OF A NEW GENERATION
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C O N T I N U E

It takes just an instant to notice. Perceived quality and 
driving station ergonomics were set as priorities for 
the All-new Clio interior design teams. The cabin takes 
on a new dimension in perceived quality with high-end 
materials, a soft coating on the dashboard, door panels 
and central console surround, and meticulously finished 
furnishings.

The All-new Renault Clio 
sparks an interior revolution Featuring a more compact design to free up space and 

integrating more in-car technologies, the All-new Clio’s 
all-new “Smart Cockpit” is driver-focused. The wave-like 
shape underlines the impression of width. Equipped with 
the widest screens in the segment, it provides resolutely 
modern ergonomics for a more immersive driving 
experience. 
The All-new Clio also makes innovations unique to the 
segment broadly accessible, among them an electric 
parking brake, which is particularly useful in city driving.



D I S C O V E R  —  M U L T I M E D I A  S C R E E N



N E X T  —  D I G I T A L  M E T E R

A key component of the Smart Cockpit, the 9.3-inch multimedia screen 
(twice as large as the 7-inch version) is the biggest ever on a Renault model. 
The vertical and subtly curved tablet, inspired by that on Espace, visually 
enlarges the dashboard, lends the cabin a more contemporary feel and 
improves screen visibility. Turned towards the driver, the screen, with its 
new EASY LINK connected system, comprises all the multimedia, navigation 
and infotainment features as well as the MULTI-SENSE settings, all of them 
remarkably simple to use.

MULTIMEDIA SCREEN
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N E X T  —  D A S H B O A R D

For the first time, the All-new Clio is equipped with a digital screen 
replacing the traditional analog display. The technology has been 
adopted directly from higher-end segments. Measuring 7 to 10 inches, 
the TFT screen can be used to customize the driving experience in a 
highly intuitive manner. The 10-inch version will include GPS navigation 
in the display. With its two, 9.3-inch and 10-inch screens, the All-new 
Clio boasts the largest screens in its category.

DIGITAL METER
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N E X T  —  S T E E R I N G  W H E E L

Particular attention was paid to the quality of the All-new Clio’s entirely 
redesigned dashboard. It is divided into three parts: a top panel with a foamed 
coating, a coated and customizable central panel, and a lower area housing 
functional components such as the glove box. The dashboard’s wave-like shape 
lends extra visual width to the cockpit. This impression is further heightened by 
the horizontal forms of the central and side air vents. Below the central screen, 
meticulous attention was paid to ergonomics, with “piano” buttons and direct-
access air conditioning controls for easier use by drivers.

DASHBOARD
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N E X T  —  C E N T R A L  C O N S O L E

The new, more elegant steering wheel has a more compact 
design through the use of a more compact airbag than on 
the previous model, improving dashboard visibility for the 
driver. Equipped with a thumb rest and a broader hoop, the 
new wheel is also a pleasure to hold. It is fitted with new, 
more comprehensive and back-lit controls and contributes 
to the improvement in perceived quality with its satin 
chrome finish.

STEERING WHEEL
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N E X T  —  S E A T S

The central console is also a key component of the All-new Clio’s Smart 
Cockpit. Positioned higher for enhanced ergonomics, it is home to a 
shorter gear lever offering a natural and comfortable grip. The coated 
central console can be customized depending on the interior design 
scheme and features special lighting on its outer edge. The eminently 
practical storage compartments built in to the lower part of the console 
make life easier for passengers, including a wireless smartphone 
charging area.

CENTRAL CONSOLE

05



N E X T  —  D O O R  P A N E L S

The seats on the All-new Clio are generally seen in higher-end models. They provide 
better support through a longer seat base and a more enveloping shape. Their 
semi-soft shell significantly improves knee space for rear passengers when their 
new, thinner comma-shaped headrests improve rear visibility and bring back-seat 
passengers a greater sense of spaciousness. Particular care has been taken in the 
choice of materials, as in the case of the dashboard. As such, these contribute to the 
improvement in perceived quality on board. The seats are also more ergonomic and 
easier to use thanks to more accessible controls.

SEATS
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N E X T  —  C U S T O M I Z A T I O N

The door panels on the All-new Clio are also available in soft materials 
unique to the segment. The coated panels boast large inserts enlivened, 
like the arm rests, by a range of available design schemes. The inserts 
are also equipped with a soft, indirect and diffuse light ambience.

DOOR PANELS
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A B O U T

Each New Clio owner can create a car in their own image with a range of 
customization packs, deciding on the appearance of the central console, 
dashboard, door panels, steering wheel and arm rests. Customers can 
choose between no fewer than eight interior design schemes and benefit 
from an innovative customization offering with special colors for the line 
formed by the air vents spanning the entire width of the dashboard. The 
All-new Clio is also available with ambient lighting in eight different colors.

CUSTOMIZATION
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M E D I A  G A L L E R Y

Group Renault, which has been making cars since 1898, 
is now an international corporation with a presence in 134 
countries and sales of 3.76 million vehicles in 2017. Today, 
the company has over 180,000 employees, 36 manufacturing 
sites and 12,700 sales outlets worldwide. To meet the major 
technological challenges of the future while continuing to 
pursue its profitable growth strategy, the Renault group is 
focusing on international expansion.

To this end, it is drawing on the synergies of its five brands 
(Renault, Dacia, Renault Samsung Motors, Alpine and LADA), 
electric vehicles, and its unique alliance with Nissan and 
Mitsubishi Motors. With a 100% Renault owned team committed 
to the Formula 1 World Championship since 2016, the brand 
is involved in motorsport, a real vector of innovation and 
awareness. 

About

Group Renault Corporate website

Group Renault Media website

Drive The Future 2017-2022

Shared Mobility website 

Easy Electric Life website




